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* Statistics in this report are taken from the 2021 Christchurch Home Show Visitor and Exhibitor Surveys.

12,362
QUALITY 
VISITORS 

ATTENDED



Great Start to the Year!
The Christchurch Home Show is the first event of its kind in the Canterbury calendar, and the April 2021 Show proved once again 
that there’s a very strong interest in home building and home improvement at this time of year.

With over 12,000 targeted consumers attending over 3-days, the Christchurch Home Show continues to provide exhibitors with an 
abundance of customer leads, strong brand awareness and more-important-than-ever, face to face access to customers.

Strong Demand - Perfect Timing
New home builds and home renovations are very much an all-year-round trend. Gone are the days when renovations were just a 
SPRING project!  Summers are longer… tradies are in shortage at the traditional busy times of the year… and homeowners have 
more product choice, options and input into the planning process these days.

Strategically positioned in March each year, the Christchurch Home Show is the perfect opportunity to gain a boost in sales 
and customer leads in the first quarter of the trading year. And with the majority of visitors in the planning stages of their home 
renovation project or new home build, the leads will continue to bring in sales in the months following.

100%  of 2021 exhibitors were ‘very satisfied’ to 
‘satisfied’ with the overall performance

of the Christchurch Home Show for their business.



The Show delivers the right audience, 
for your business.

Home Improvement project status:
About to start my home renovation

About to start building my new home

Currently planning a future project

Already started my home renovation

Already started building my new home

Upgrading household items now

25%

24%

19%

16%

7%

7%

Project completion timeframe:
6 - 12 months

0 - 6 months

12 - 18 months

18 - 24 months

24-months +

31%

26%

22%

12%

9%

The Christchurch Home Show marketing campaign is highly targeted to 
attract thousands of local homeowners, who are currently undertaking or 

actively planning a home building or renovating project.

They are inspired to attend the Show to see new products and ideas, speak 
to a range of experts, and compare products…all in the one place.

The Christchurch Home Show allows them to make an informed decision 
about what products and services they will buy.

It’s no secret people prefer to do business with people, and a face-to-face 
event such as the Christchurch Home Show provides a great opportunity to 

speak directly with ‘in-the-market’ customers.

56% of visitors 
intend to spend

over $25k
on their next home

improvement project.

over $200k
on their home 
renovations or 

new home build.

28% of visitors 
are looking to spend



Landscaping/garden/backyard

Flooring (carpet, tiles, wooden)

Building a brand new home

Bathroom (complete redo)

Window treatments (blinds, curtains etc)

Wall coverings (wallpaper, paint etc)

Outdoor space (furniture, BBQs, pergola, shade)

Kitchen (complete redo)

Fencing/Decking

Bathroom products (tapware, sinks etc)

Windows and/or Doors

Lighting  & lighting fixtures

Kitchen products (tapware, benchtops, cabinets)

Energy efficiency products

General home maintenance

Laundry upgrade/redo

Home ventilation/insulation (heating, cooling)

Cabinetry / Wardrobes / Storage solutions

Large appliances/whiteware (kitchen/laundry) 

Smart Home products / Security / Automation

Furniture (dining, lounge, bedroom etc)

Pool / Spa

Roofing / Guttering / Cladding

Garage / Shed / Outdoor dwelling

Furnishings

Beds / Bedding

Water saving products

Home entertainment system/home theatre

Adding an extension / extra building

Purchase a portable home / tiny home

Visitors have a purpose and 
strong reasons to attend.

We asked... “What are you expecting 
to renovate/improve in the next 

12-months?”
LIST SHOWN IN PROJECT ORDER - HIGHEST TO LOWEST %

Main reasons for coming to the Christchurch Home Show:

To get ideas, advice 
and purchase the 
right products for 
renovating or building 
my home

1

2 To see what new 
products are on 
the market

To compare 
competing products 
in one place, 
to assist with 
my purchasing 
decisions

4

3 To speak to experts 
and get the right 
advice for my next 
project

To purchase home 
improvement /
building products at 
special prices

5

49% of visitors made a purchase or ordered a 
product / service at the Christchurch Home Show.

36% intend to purchase a product/service from an exhibitor they saw/
spoke to at the Home Show, within the next 6-months.



FACT: The Number 1 business objective for exhibiting at the 
Christchurch Home Show was to “engage with customers face-to-face.”

The tangible benefits that accompany this style of marketing medium is unbeatable 
when compared with static and/or online initiatives.

Psychologist Nigel Latta recently conducted an experiment about how business is 
conducted online versus face-to-face.
“The science is pretty clear,” he says. “There are some particular things that happen 
when we’re meeting face-to-face that have some real benefits. There’s a reason we 
have literally spent millions of years evolving complex abilities to read other humans 
and connect with them.

The art of conversation.
Online can help us to a certain extent when we have no other option, and it does 
have a real value. You can get some specific things done, but there are huge 
limitations to it as well. One of the most obvious is conversation.

“One of the things we know about humans is we have social brains,” says Latta. 
“They are made to connect. We’ve learnt to communicate and collaborate through 
a complex combination of eye-contact, tone of voice, non-verbal cues and sensory 
information that doesn’t often translate onscreen.

The result, says Latta, is that while it is possible to do business and collaborate online, 
taking it to the next level through greater connection and creativity can only be 
achieved when meeting in person.

Face-to-face events are more popular than ever.

“The Christchurch and Canterbury Home Shows help us connect with a large audience of qualified 
customers in search for products to build or renovate their home. At the 2021 Christchurch Home 
Show, we connected with a record-breaking number of customers and we were really happy with the 
quality of the enquiries.”  Javier Yebenes – Metro Glass



Exhibitors get 100% results!

67%  of
exhibitors estimate

they generated
up to 6-months
worth of work 

from exhibiting
at the 2021 

Christchurch
Home Show

100%  of 2021 exhibitors
were ‘very satisfied’ to ‘satisfied’ 

with the overall performance
of the Christchurch Home Show

for their business.
Exhibitor satisfaction levels: “Very satisfied” 

to “satisfied”

Brand/product awareness achieved

Quality of visitors

Total number of visitors

Generating good leads for future sales
*this objective was not applicable to 5% of exhibitors

Making sales at the Show
*this objective was not applicable to 52% of exhibitors

100%

100%

100%

95%

48%

71%
of exhibitors had 

already rebooked 
their stand space
for March 2022,
or were already 
in the process of 
rebooking at the 

time of the survey.

39%
of exhibitors est. they generated 

$50k - $75k in sales/orders.

28% 
est. they generated 

$10k - $50k in sales/orders,

while a further 16% generated 
over $100k in sales/orders.

“The exposure achieved from 
the show certainly exceeded 

our expectations.”
Craig Thomas - Greenscapes



“We are extremely overwhelmed by the interest of 
people in our products. It’s been a great way to 

showcase our beautiful range of tiles, as well as gain 
brand awareness and have that valuable face to 
face connection with customers, it’s been great!”

Betiana Caceres - Ambience Tiling

Here’s what else our exhibitors have to say:

81%
Engage with 
customers 

face-to-face
76%

Increase brand 
awareness.

76%
Get customer 

leads for future 
business/sales.

28%
Launch/increase 
awareness about 

a particular 
product

29%
Grow my 
customer 
database

29%
Make direct 
sales on the 

day

67%
Demonstrate 

my products to 
a large, target 

audience

We asked exhibitors what their main 
objectives for exhibiting were:

“Participating in the Home Show is a great way 
to get face time with home owners planning 

or interested in renovations or new builds.  The 
Show has proven to generate both instant 
leads and wider interest in our product and 

business, for future leads.”
Sarah Young – APL | Window Solutions

“The Home Show is always a valuable place for us to 
showcase our outdoor products and to give people the 
opportunity to get helpful guidance and advice on their 

outdoor entertainment area and other outdoor projects.”
Ian Rae – Stratco NZ

“This was my first home show. I expected it to be 
challenging in terms of organising and the output 

against the investment. The Home Show team 
made it easy and the business got great customer 
attraction. I believe the Home Show is the perfect 

place to get your foot in the door.”
Rohit Raj – Refresh Renovations

“I was impressed by, not only the 
number of people through the show, but 
also the quality of the leads generated.”

Bruce Gilbert – Smart Systems

“Yet again the Christchurch Home Show was a 
success for us here at Carpet Mill. Plenty of people 

through the doors, generating copious amounts 
of leads keeping us busy for the next while. Look 

forward to the next show with the team.”
Mitch Dickeson – Carpet Mill



Enquire now to secure your space for March 2022!

Friday 25 - Sunday 27 March 2022
Christchurch Arena | 10am - 5pm

christchurchhomeshow.co.nz

Christchurch
HOME SHOW

Contact:
Bridget DeGoldi

EXHIBITION MANAGER

021 384 279
bridgetdegoldi@eenz.net.nz

Book now for March 2022!

Or enquire about our upcoming Canterbury Home Show (15-17 October 2021)


